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E-mail: contact@qga-testlab.com

Headquarters address: 34 Falirou Street, 1st Floor, Office 115
2066 Strovolos, Nicosia, Cyprus

Website: gatestlab.com
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	Navigate the site in different browsers, using both desktop and: Off
	Check the registration process, user profile management, and user permissions: Off
	Check how content changes are displayed (such as Product List updates): Off
	Make sure that all information entered in forms, such as email signup and contact forms, is collected and received correctly: Off
	Test the search functionality to check the accuracy and relevance of the search results, as well as its fast operation: Off
	Add and remove items from Shopping Cart and Wishlist: Off
	Place at least one test order during your store setup, or whenever you make changes to your payment settings: Off
	Test the fulfilling and partially fulfilling orders and their refunding and canceling: Off
	Test the accessibility features (such as the right use of headings, accessible images, menus, forms, and tables, effective use of color, and meaningful link text): Off
	Verify that the error reporting procedure works correctly and any site errors will be flagged up: Off
	Once you are ready to go live, go through the site and remove all test data: Off
	Check out Shopify’s Online store speed dashboard for evaluating the loading time for a storefront: 
	 Keep in mind that it is not entirely accurate and should only be used to estimate the overall health of a store's page speed: Off

	Measure your desktop and mobile site speed: Off
	Test the store’s performance using WiFi/3G/4G/5G: Off
	Test the website for the average and pick traffic load: Off
	Check that the site’s database is performing as expected: Off
	Thoroughly test any bespoke sections of the e-store and make sure they perform well under stress: Off
	Try different user roles: Off
	Check that every extension is correctly integrated with its respective third-party service: Off
	If an iPaaS or integration middleware provider are used, this setup needs to be tested in detail too: Off
	Test social button integration for sharing content and directing customers to social media accounts: Off
	Test the Google Analytics and Search Console setup by driving test traffic to the site: Off
	Check that any email or ads for remarketing campaigns work correctly and that visitors are sent the correct content: Off
	Discount codes and gift card usage: Off
	Listed payment methods: Off
	Listed delivery types: Off
	Refunds and partial refunds: Off
	Inventory changes: Off
	Notification handling: Off
	Customer data: Off
	Order management: Off
	Coupon management: Off
	Payment gateway integration: Off
	CMS integration: Off
	HTML, XML, and OS command injections: Off
	XML external entity injections: Off
	Broken Access Control (bypassing access control checks and permission violation): Off
	Security Misconfiguration (default accounts and error handling): Off
	Reflected and persistent Cross-Site Scripting (XSS) attacks: Off
	Insecure Deserialization related to objects and data structure, as well as data tampering: Off
	Components with known vulnerabilities that require the passive and active scanning: Off
	Broken Authentication (brute-force and session hijacking attacks): Off
	Sensitive Data Exposure: Off
	Get a comprehensive risk-based quality assessment of the web store: Off
	Test added functionality to confirm it works as intended: Off
	Check the accuracy of integration with other services and platforms: Off
	Detect security vulnerabilities: Off
	Verify seamless connection to a payment system: Off
	Improve the UI and UX to increase customer engagement: Off


